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local currency to the beneficiary. Western
Union is the industry’s undisputed leader
controlling 17% of all transactions, and
consistently reporting a 25-30% profit
margin. The company has 345,000 agents
worldwide, ten times more than there are
McDonalds branches. Companies that trail
Western Union include MoneyGram Inter-
national (4% of market), EuroNet/Ria Envia
(2%), and Global Payment/Dolex (1%).
There are 547 registered Money Transfer
Operators (MTO) listed by the National
Money Transmitters Association (NMTA).

In late 1997 and early 1998, lawsuits
against Western Union, MoneyGram, and
Orlandi Valuta were filed in California,
Texas, and Illinois on behalf of consumers
who charged that these companies failed
to disclose the foreign exchange rate they
used when they converted US dollars to
Mexican pesos. Three years later, a settle-
ment was reached in which the compa-
nies agreed to disclose all charges and
fees of each transaction and provide $4
discount coupons to those who qualify
and request them. At the end of the

fees and rates. Proposals for voluntary
compliance on these disclosure standards
have been forwarded by Appleseed, the
World Bank, and even the NMTA itself
with little impact on industry practices.

Setting New Standards

A movement based on solidarity built
from aggregating the consumer power of
transnational families is what's been
missing in the reform equation. Providing
consumers transparent information will









